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Institutional Memory Is the Real
Compounding Asset

In investing, compounding is usually discussed in financial terms. Less visible, but
equally powerful, is the compounding of institutional memory. Every research
organization generates insight through repeated exposure to markets, companies, and
decisions. When that insight remains trapped in individual analysts' heads or
scattered across unstructured documents, it decays. Turnover, time, and shifting

coverage silently erode what the firm has already learned.

Most research workflows are optimized for point-in-time decisions, not for knowledge
retention. Notes are written, models are built, and conclusions are drawn, but the
reasoning behind them is rarely preserved in a durable, searchable form. As a result,
firms repeatedly revisit the same questions, relearn the same lessons, and re-litigate

past judgments. This is not a failure of talent; it is a failure of systems.

Systems that capture process, context, and evolution create institutional memory that
compounds. When research artifacts are versioned, evidence-linked, and auditable,
organizations gain the ability to understand how views changed and why. This
transforms research from a sequence of isolated decisions into a continuous learning
loop. Over time, firms that retain and refine their collective judgment build an
advantage that is difficult to replicate — not because they know more, but because

they forget less.



Try PRISM 1Q

Experience PRISM firsthand with a guest account. As a guest, you can select one
company of your choice and explore the full system — including filings, risk factor
analysis, MD&A change tracking, and Al-generated diligence memos — to evaluate

how it fits within your research workflow.

Guest access is available to qualified investment professionals. A work email address

is required; personal email domains (e.g., Gmail, Hotmail, Yahoo) are not accepted.

Request guest access at traccg.com
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